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C r e a t i v e  W r i t i n g  a n d
E d i t i n g  f o r  C o r p o r a t e
P u b l i c a t i o n s

This highly practical course is a
must for all professionals
interested in writing for corporate
publications. This includes
everyone from directors to media
liaison personnel in public and
private sectors and civil society
organisations.

Professionals writing for corporate
publications and those who put
together in-house newsletters, will
be coached on how to write
specifically for their niche markets,
while also learning how to
transform often dry in-house
material into vibrant organisational
tools.

Participants will be asked to bring
their corporate newsletters and in-
house publications to the workshop
for analysis, and will be given
assignments to work on during the
course of the programme.

I n s t i t u t e  f o r  t h e  a d v a n c e m e n t  o f  j o u r n a l i s m
Leading edge mid-career journalism and communications training across Africa

W h a t  y o u  w i l l  l e a r n

Develop a keen ‘nose for news”
within a corporate environment 
Understand simple methods to
brainstorm ideas  
Find a story – even within the
most technical or complex of
issues 
Understand effective research
techniques 
Have targeted interviewing
skills 
Understand the “human”
component 
Have colour writing skills
Know how to create corporate
profiles: the people behind the
issues  
Structure articles for maximum
effect  
Have key edit techniques 
Understand the role of the copy
editor and proof reader  
Understand the target audience  
Proof reading problem areas
and tools and tricks for
effective proofreading 
Know how to cut and how to fill 
Know proofreading conventions
and marks 
Be able to formulate and work
with a style guide 
Get to grips with grammar
problem areas



I n s t i t u t e  f o r  t h e  a d v a n c e m e n t  o f  j o u r n a l i s m
Leading edge mid-career journalism and communications training across Africa

C e r t i f i c a t i o n

C o u r s e  D u r a t i o n

Five days full time. Face-to Face
or Online

H o w  y o u  w i l l  l e a r n

The distance online learning
follows the virtual classroom
model. Learning is constantly
assessed, and special attention is
available for learners who
experience difficulties.

The course is designed for both
distance and contact learning.
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All successful delegates will receive
a certificate of completion.


